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Introduction 
Although World Heritage List (WHL) aims to protect historical and natural assets belonging to human 

being (Huang, Tsaur, & Yang, 2012), World Heritage Sites (WHS) are often used as a marketing tool in 

promoting a destination abroad, thus creating a dilemma. Heritage sites are thought to attract more 

tourists and therefore create new jobs and attract foreign investments and currency. But by 

attracting more tourist visitations, the threat of damage on a monument and its environment is also 

increasing. This model applies to any destination with a cultural, artistic or heritage offer.  

Summary of related articles 

Macau (Huang, Tsaur, & Yang, 2012) 
In 2005, the Historic Centre city of Macau, a small region on China’s South Coast, was inscribed on 

the World Heritage Site. As described on the UNESCO website: “With its historic street, residential, 

religious and public Portuguese and Chinese buildings, the historic centre of Macao provides a 

unique testimony to the meeting of aesthetic, cultural, architectural and technological influences 

from East and West (UNESCO).” For a region which economy is highly depending on tourism and 

gambling, this inscription was one between other by the government to change the image of tourism 

and diversify its offer. This study aims to identify if such an inscription induce more international 

tourism flows. 

For doing so, the authors identified the provenance of the tourists and analysed the different 

variations in arrivals. Their conclusions are as follow:  

 There is a strong enhancement following the inscription and tourism arrivals go up. However, 

this only last for a short-run. 

 There is no significant increase in European, North-American and Oceanian tourists, which, 

according to the study, could be because of cultural and religion similarities between 

Portuguese architecture and churches and the above listed regions. 

 There is no significant impact of WHL inscription on tourism arrivals. However, Asian tourist 

arrivals are increasing, because this kind of tourist may be more attracted by the foreign 

atmosphere of Portuguese culture in Macau and have a preference in Heritage Tourism as it 

is strongly promoted by travel agents and guidebooks, on the contrary of Western tourists. 

 Crime rate and tourism infrastructures have an important impact on tourism demand. 

Tourism in European Heritage Cities (van der Borg, Costa, & Gotti, 1996) 
Through this study, authors analysed costs and benefices of tourism in seven European cities of art 

and identify the impacts of tourism on urban economy, the influence of those impacts and what and 

if policies cities could implement to improve tourism management.  

They listed a certain number of observations: 

 Excursionists or one-day tourists generate more costs than benefits for a destination, 

especially in the environment sector by challenging capacity issues, and represent a fairly 

high share of total tourism demand. 
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 Cities of art tend to have no seasonality, with no marked peak of visits in summer. 

 Cities of art attract a fair amount of oversea tourists, who are aware of the cultural 

reputation of the city and this kind of tourists is as well more likely to visit during the summer 

break. 

 Large cities of art with a diversified economy are less vulnerable than small heritage cities. 

 Tourism management aims to encourage tourists to plan their visit in advance rather than 

improvise it, thus relieving congestion in historical city centres and increasing visits in nearby 

attractions. 

 Tourism affect the local community quality of life and it requires an extension of services in 

order to fulfil both inhabitants and tourists expectations. 

 Municipalities need to implement tourism management policies in order to minimize 

negative outcomes and increase compatibility between local life and tourism demand. 

Managing Heritage Tourism (Garrod & Fyall, 2000) 
This article explores the relationship and the disparities between heritage tourism and sustainability 

management or, said in other words, between what we have inherited from the past and how to 

conserve this inheritance for future generations. The key idea is this study is about heritage, what its 

missions and financial incomes are and how this income can fund management and conservation of a 

site. 

They first argue that a balance between the conservative and educational heritage mission and the 

relationship between the heritage attraction, tourists and local communities must be found. Then, 

the pricing strategy of heritage sites is analysed and how admission prices and other income sources 

could and should be implemented in order to increase revenues for further investments into repair, 

maintenance and conservation of the site.  

Also, they suggest that a site management should be careful when selecting what should be 

conserved and inherited only on experts’ advice because it could lead to a loss of the relevance and 

meaning of the mission of an Heritage Destination by staying uniquely anchored in a time frame and 

that new management philosophies and practices have to be adopted in order to fulfil a long term 

strategy for Heritage Sites. 

Recommendation for Swiss Tourism 
How to manage heritage destinations is a problem with which Swiss destinations could interfere. 

Switzerland has a strong cultural and historical background, which can be experienced in many cities 

and regional centres, and the country also lists 11 World Heritage Sites. 

All three articles insist on how heritage tourism much be managed in term of benefice and cost on 

the environment, the local community and the economy but as well on how the relationship 

between heritage management and sustainability is poorly researched among professionals. 

Swiss Heritage Destination Management should keep in mind that costs and benefices among the 

Triple Bottom Line should be evaluated before implementing policies on tourism management and 

that for heritage sites, more visitors is not better because of the negative impacts it has on 
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environment, local communities and economy. With developing a long term strategy taking this 

point into account, Heritage sites could attract more educated tourists who are staying longer and 

spend more. 
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