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Introduction 

Spa services are one of the fastest growing segments and they play a very important role in 

tourism. Within this segment the growing share of men is remarkable. This mini case-study 

will summarize the results and conclusions of three articles, which evaluate the same issue. 

It will conclude with a reflection of the relevance of the three articles for Swiss tourism. 

1 Summary of results of three case studies 

1.1 Men’s spa services, a growing market (Washington, DC) 

Men s spa services are one of the fastest growing service segments in spa communities. Spas 

are beginning to recognize both men’s need for spa services as well as their common 

hesitation to walk into a salon & spa full of women. There are many things a spa can do to 

welcome men and to make them feel more comfortable during their visit and service. The 

most important thing is to make sure that men know they are welcome in your spa. This can 

be done with following examples: 

 Including photographs of men in your marketing and advertising materials. 

 Offer special services for men only. Examples include men's facials, a men's sports 

massage or men's hair removal for the back, stomach and/or chest. 

 Inform you clients. For example a male client may not know that reflexology is a 

service for both men and women that releases blocked energy. 

 Be sure that your spa professionals and receptionists can quickly answer questions 

about the specialized men's services that you offer. 

 Create a men’s room or have “Men only” nights. They’ll feel more comfortable 

around other men and less intimidated or embarrassed by other women. 

You can help your client list to grow just by simply following these suggestions. Research 

shows that more than one-third of spa clientele are now men, so don't miss out on this 

opportunity to grow your spa's potential. (Fisher, 2008) 
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1.2 Macho Massage (Ireland) 

Times are changing and it is becoming more acceptable for men to delve into the world of 

beauty and pampering without being scorned and pelted with stones. A growing trend in 

Ireland has seen the introduction of spa facilities designed with men's specific needs in mind. 

Special treatments exclusively for men include therapeutic massages, facials, hand and nail 

grooming, and scalp massages. Many treatments catered to the athletic man are also 

drawing in a following. Golfers can recover and soothe aching muscles after a long day on 

the green, with treatments designed to target the "swing" muscles. The overworked 

executives can also find solace in the treatments designed specifically for men to help 

reduce stress and tension. Facials for men are ideal for soothing shaving rash and in-grown 

hairs, and their aromatic moor mud back wrap relieves muscular tension and aches and 

pains through the release of built-up lactic acid. Irish men may be finding that the traditional 

approach to relaxing- alcohol might not be sufficient any more. With more men realising the 

benefits of spa visits, this industry is bound to show tremendous growth over the coming 

years. (Friedland, 2008) 

1.3 Spas for Men (California) 

With the growing number of men visiting spas, destination and resort spas are introducing 

new programs and services for the segment.  

Activities are specifically designed to challenge, educate and comfort male guests while 

providing them with a take-home program. Guests can experience such activities as ocean 

front Chi Gong, private golf lesson and game with professional instructor, sunrise sea 

kayaking. Art of Shaving instruction, gentleman's facial and a sunset wine and cheese tasting. 

(Sternthal, 2006) 

2 Synthesis of the conclusions and recommendations of the three articles 

These three articles agree about the fact, that spa services are becoming more important for 

men. Businesses have to recognize this huge potential and add offers specialized for men. 

Furthermore they have to ensure that men actually feel comfortable entering a spa facility, 

since it is still a quite new trend, and men can still feel a bit insecure. 
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3 Personal assessment of the relevance of the studies for Swiss Tourism 

Switzerland is a country that tends to take long to pick up on new trends. It is however 

indispensable that businesses involved in the Swiss tourism recognize this huge potential in 

Spa services and that men are playing a major role in this segment. 
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